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Impact Assessment of South Essex Homes

South Essex Homes is committed to ensure that its communication
practices are effective and efficient and that residents are kept informed
and up to date of housing issues, and community news. In order to
achieve this one of the tools we use is a bi-monthly magazine entitled
“Insight” that is sent to all residents.
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In order to understand and determine whether
the resident magazine is not only seen as
informative to residents but to also determine
the readerships levels and to obtain feedback
on the design used, as Insight questionnaire
was carried out, included with the magazine
and a prepaid envelope for returns.

The actual questionnaire was developed in
consultation with residents through the
Communication Focus Group, who approved
the final version.

A prize draw as an added incentive was also
offered to those residents that completed the
guestionnaire.

Intended outcome

Improvement to service

To gage a better understanding of the
usefulness of Insight and to ensure the
communication tools is efficient.

Budget allocated
The magazine is funded by the




Communication Budget and costs on average
£4,000.

Increased resident accountability

Greater understanding of South Essex
Homes for residents.

Increased resident skills

Resident involvement through letters page
prize draws, questionnaires ( egyouth
sounding board) and via communication focus
groups. Articles also focus on resident
involvement through gardening bloom
competition and focus on focus groups etc.

Actual outcome

Improvement to service

Gain an understanding of what articles should
focus on, future ideas and how the magazine
can be shaped to residents.

Customer input to service review
The questionnaire showed that 71% of those
that replied always read Insight.

Is there a positive impact for Equality and
Diversity?

Articles focus on Equality and Diversity issues
on a regular basis and local events including
multi faith festivals are also advertised.

Supporting evidence
(quotes, improvement to service,
VFM etc)

Insight questionnaire results.
Copies of Insight.

Resources involved

Communications and Media Manager

Examples of feedback
(explain where/who you will feed the
results of the event/project etc to)

Results forwarded to: Senior Management
Team, Communication Focus Group and in
next issue of insight.

How: Via email and feedback written.
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Lessons learnt The questionnaire showed that those

residents that read insight like the design
used, and highlighted the more popular
articles and less popular. It also confirmed
that the majority of residents like to receive
the magazine on an annual basis and think
the length is just right. It also highlighted that
residents would like to see a focus on repairs
and decent homes for future editions and
other more general ideas.




